







Michelle Greenberg

WQ Essay Advice

Strategies for Deepening your Analysis 

If you already have a good essay, the next step in the revision process is to make it a more interesting, thoughtful essay.  Here are some strategies for “deepening your analysis.”

· Think about the product from the user’s point of view.  How might the user interact with the product? Creating a flowchart might help you in this kind of analysis.  (You can also set up a situation in which you are observing users; note behavior, opportunities and design directions –refer to Amy Schwartz’s lecture).

· Think about all of the parts or components or features of the product.  Why are they there? What are their benefits for the user?  To go even further, analyze your product using Maslow’s Hierarchy of Needs (refer to Amy Schwartz’s lecture).  

· Add a paragraph in which you compare your product to a similar product that shares its similarities or drawbacks.  The point is to shed more light on your product by comparing it to something else.

· Has the design of your product evolved?  If so, examine why designers likely made the changes. 

· If you’ve taken a point of view (e.g., that the product is a very effective one), acknowledge what detractors might say, and then address these arguments.

· One thing that makes a good essay of this type is if you can take your conclusions about the one design you're writing on and use them to come up with some universal criteria for what makes for good design in general.  This strategy often works well in a Conclusion

Organization and Writing Strategies  

Once you have interesting content, you want to make sure the reader gets the full impact. Here are some strategies for what’s called “reader-centered writing.” 

Provide Context:  Early on in the essay, make sure you provide a context for the product or design you’re writing about.  

· Why is it important?  Why should anyone read this essay?  This is important information for an Introduction or second paragraph 

· In the second paragraph (or before you get into the body of the paper), provide “background” details that the reader may need to know to understand your analysis.  For example--How does this product work? 

Explain your Research Method:

If you’ve observed or interviewed users, make sure your Methodology is clear.  How many users, what was the procedure you used? Of course, if you researched on the Internet, explaining your methodology may not be necessary. 

Document your sources (both internally with parenthetical references and in a source list (see textbook).

Use of “I”

Yes you can use “I,” especially when using personal experience to support your argument regarding the benefits or drawbacks of a design.  If you researched using “observation,” it’s fine to use “I” to explain how you went about observing users  (In fact, it’s awkward not to).  However, when making general arguments, have the courage of your convictions and avoid words like “I think, “ or  “In my opinion.” 

Conventions  (see excellent section in textbook)

If you want your reader to fully appreciate your argument, you need to:

· State a thesis (usually at end of first paragraph)

· Introduce paragraphs with topic sentences

· Ensure flow of ideas within paragraphs

· State ideas clearly and precisely 

· Avoid distracting grammar errors

Title     Try a two-part title (fill in blanks below) 
________________:

An analysis of ______________

